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2022 Self-Service Survey
he 2022 Auto Laundry News Self-Service Survey was con-
ducted through a mailing of questionnaires to a random
selection of subscribers who own or operate self-service car

wash locations. The information in this report results from an analysis
of data provided by respondents throughout the United States.
For purposes of comparison, survey responses from sites with in-bay

automatics (sites with) and sites without this type of equipment (sites
without) are on occasion tabulated separately. In the current survey,
participating locationswith in-bay automaticsmake up 56 percent of the
total response; those without account for 44 percent. This is again a near
reversal of the previous year’s response composition: 42 percent with,
58 percent without, which, in turn, was a switch from the split the year
before that: 54/46.

Revenues
After reporting for four consecutive years that fewer participants

than in the previous survey experienced an increase in income
compared to the year before, we finally have a break in that trend. In the
current survey, 46 percent of respondents, overall, report improved
income over last year when only 23 percent experienced such progress.
While this is a noteworthy step forward, it is also the fourth year in a
row that a minority of survey respondents, overall, report income
growth compared to the previous year. The percentage of respondents
who report a year-over-year decrease in income has declined for a
second year going from 31 percent two years ago to 21 percent
last year to 13 percent in the current survey. The graphic on page 55
provides a six-year perspective.

Sites with outperformed sites without: 52 percent of the former notes
increased income over the previous year, the exact percentage as two
years ago; only 37 percent of sites without managed to up their income.
Ten percent of sites with report declining income (26 percent last year)
while 19 percent of sites without do so (16 percent last year).

Equipment
Overall, 33 percent of respondents are planning to purchase new

equipment during the 12 months ahead. This compares to 36 percent
who had such plans last year. While last year sites with and sites
without were likely to make purchases at roughly the same clip— 37
percent and 35 percent respectively — in the current survey, sites
with are far more likely to shop than their counterparts without
in-bay automatics: 41 percent versus 24 percent. New in-bay
automatics and in-bay handheld dryers remain favorites on the
shopping list. The graphic below showsmore detail.
Sites with and sites without report adding new equipment during the

previous 12 months in near equal numbers in the current survey— 32
percent (21 percent last year) compared to 29 percent (31 percent
last year). In a repeat of last year’s results, in-bay automatics were the
most popular purchase at sites with while sites without favored credit
card acceptance.
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WINTER SPRING SUMMER FALL
Pacific * * * *
Mountain 20 29 30 21
Midwest 21 33 24 22
Central 39 17 21 23
South Central 21 31 26 22
Southeast 29 30 18 23
Mid-Atlantic 34 28 22 16
New England 30 33 23 15
NOTE: Some results do not total 100 due to rounding
* TToooo  FFeeww  RReessppoonnsseess

Pacific
Alaska-California-Hawaii-Oregon-Washington

Mountain
Arizona-Colorado-Idaho-Montana-Nevada-
New Mexico-Utah-Wyoming

Midwest
Iowa-Kansas-Minnesota-Missouri-Nebraska-
North Dakota-South Dakota

Central
Illinois-Indiana-Michigan-Ohio-Wisconsin

South Central
Alabama-Arkansas-Kentucky-Louisiana-
Mississippi-Oklahoma-Tennessee-Texas

Southeast
Delaware-Florida-Georgia-Maryland
Carolinas-Virginia-West Virginia

Mid-Atlantic
New Jersey-New York-Pennsylvania

New England
Connecticut-Maine-Massachusetts-
New Hampshire-Rhode Island-Vermont

PERCENTAGE OF WASH 
BUSINESS DONE BY SEASON

BY REGION

MIDNIGHT-
8:00 AM

VOTED
BEST

MONTHS

PERCENTAGE OF 
WASH BUSINESS

DONE BY DAY OF WEEK
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EXPENSES (Operating Costs As Percentage of Total Monthly Revenues)
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HOW FAR DO 
CUSTOMERS COME?
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